
 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

  

 

     

 

 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Happy New Year!  The holidays are past and I certainly hope you and your family had an 
enjoyable holiday season.  With the New Year come two new board members, Rick 
Arnemann who many of you know, and Brent Knoll who may be a new comer to most of 
you.  Brent has not been that active in Musik Stadt activities, but has been active in PCA 
racing and local DE events.  Brent will be more active in local activities and help us with 
planning events for 2012.  Welcome Rick and Brent! 
  
I hope to see all of you at our January 28 Banquet at Brentwood Country Club.  There 
will be a reception with musical entertainment, along with a world-class dinner, awards 
and of course, great door prizes.  A number of local businesses have donated door 
prizes, and some not so local.  Also don’t fail to order one of those great looking Musik 
Stadt jackets Rick has come up with.  If you order by Jan 10th, they will be available for 
pick up at the banquet.   
  
The board will be meeting soon to plan out activities for 2012 so let us know if you 
would like to lead an event, or recommend one for a day trip or week-end trip.  Our 
friends at Heart-of-Dixie Region are planning a week-end trip to Fontana Village and Tail 
of the Dragon so hope to participate in that.  I joined them 5 years ago for the trip and it 
was a blast.  I also have my tickets to the Honda Indy Grand Prix race at Barber 
Motorsports Park.  Lots of events, DE’s and other trips will be planned so help us plan 
and attend. See you at the banquet. 
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 Member Profile 

 
 

 
 
 
 
 
 

 
 
 

Membership is available in 1, 2 or 3 year terms for US $46, $90, or $132. It includes a subscription to Panorama, the national 
publication of the club, and to Sold Gold, the Musik-Stadt Chapter newsletter. To join, go to https://www.pca.org/join  

Primary Members 
290 

 

Affiliate Members 
199 

 

Total Members  
489 

 

 

    Welcome New Members: 

Troy & Christy Geuther             Brentwood       ‘03 996 C4S  
Steven Schwartz                      Mount Juliet    ‘01 996 
William & Annette Tillman       Pulaski              ‘00 996 C4 
Oleg Urban                   Lebanon           ‘91 964 
Floyd Vaughn                  Brentwood      ‘69 911 S 
Hunter & Bob Yeager                 Nashville          ‘84 911 
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 Jan 28   Musik-Stadt Annual Banquet, Brentwood Country Club 
Jan 28 – 29  Rolex 24 hours at Daytona 
Feb 3-5   Tennessee Region’s 7th Annual Winterfest in Chattanooga 
Feb 13   Club Meeting, Lane Motor Museum 
Feb 25    Road tour to the Corvette Museum in Bowling Green 
Mar 3 – 4  DE – AL Region, Barber MSP 
Mar 13   Club Meeting, Location TBD 
Mar 24    Road tour to the Space Museum and dinner in Huntsville  
Mar 30 – April 1  Porscheplatz at the Barber Grand Prix of Alabama  
Mar 30 – Apr 1  Honda Indy Grand Prix, Barber MSP 
April 10   Club Meeting, Location TBD 
April 21   KARS4KIDS, Brentwood 
April 27 – 29th   Smoky Mountain Regions 36th Annual Spring Thing in Townsend 
April 28          Surprise! Road Tour - a group tour to an undisclosed destination 
May 12   Day trip to Monteagle; drive the Sewanee campus and The Assembly  
May 19    Tennessee TUBS Bar-B-Cue - this is the anticipated date 
June 23   Dragon's Tail 
 

STAY TUNED: DETAILS TO COME 
Spring 2012  

Cars & Coffee 
  “Conversations with Derek Bell” @ JPA Nashville 
Fall 2012  

Battlefield Region AACA’s Annual Car Show  
 

Congratulations! 
5 Year 

Anniversary 
Charles & Deborah Nash      

David & Heather Riser  

 
 

 

PCA wraps up year end with highest level of membership in its history! 
 

 Thanks to PCA's loyal members and influx of new enthusiasts in 2011, we solidify our standing as 
the LARGEST SINGLE MARQUE CAR CLUB IN THE WORLD! With over 106,000 members worldwide, 
we are larger than all official Porsche clubs in the world combined. Though we are a large group, it's 

the close knit community of the regions and its members that keep the club grounded. Porsche is 
planning for major growth over 2012 and of course PCA will be right there to welcome newcomers. 

Again, thank you to each and every one of you for making PCA THE BEST club in the world! 
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UPCOMING EVENTS 
 

https://www.pca.org/join


MUSIK-STADT JANUARY BANQUET 

January 28, 2012 

 
 

You are cordially invited to the Annual Musik-Stadt PCA Region Banquet 
 

Brentwood Country Club 
5123 Country Club Drive 

Brentwood, TN 

 
The evening includes: 

Porsche Platz (separate parking for Porsche’s) 

6:00 – Cocktail hour (cash bar) & Reception 

7:00 – 3 course dinner (filet & chicken entree) 

Awards Ceremony & Guest Speaker 

 

$50 per person 

For reservations, mail check made out to Musik Stadt PCA to: 

Reservation deadline January 20, 2012 

 

Vic Davis 

1524 Crockett Hills Blvd 

Brentwood, TN  37027 

 

Pre-dinner music and great door prizes and gifts from our sponsors 

(PayPal available on our website also) 
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Musik Stadt PCA

Official Musik-Stadt PCA Custom Jacket
AVAILABLE NOW FOR A LIMITED TIME ONLY

Designed exclusively for the Musik-Stadt PCA, and available only to club members.
Order yours today! All orders must be submitted by January 10, 2012.

STEP 1: Visit 
STEP 2: Choose your jacket size, color, men's/women's and quantity.
STEP 3: Complete the contact information form and click the "Submit Order Request" button.
STEP 4: Call  Monday-Friday 8AM to 5PM to provide your payment information and complete your order.

http://www.harmongrp.com/pca

615-256-3393

Cutter & Buck Jacket Retail Price: $86
Club Price, Including Embroidery & Patch:  (plus tax)

This is a Cutter & Buck Men's or Lady's
WeatherTec Whidbey Jacket.

This classic full-zip jacket is wind and water resistant, with front zippered pockets, a partial elastic waist,
adjustable snap cuffs, back cape detail, and inside locker loop.

100% polyester. Machine wash.

Custom embroidered with Porsche logo
and "MUSIK-STADT PCA”

 $69

IMPORTANT! You must call the number above (615-256-3393) to complete your transaction.

ORDER DEADLINE is JANUARY 10, 2012

Jackets will be ready for pick-up at the January 28, 2012 Music-Stadt PCA Banquet.

To place your order now, visit http://www.harmongrp.com/pca

Men’s Jackets Lady’s Jackets

CLICK
HERE
O BUYT

NOW
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2008 911 Carrera S 
Black on black, Tiptronic, Bi 

Xenon headlights, sport chrono 

package, sport exhaust, 19 inch 

Carrera Classic wheels, 6 disc CD 

changer, only 7,800 miles. $70k 

or best offer. 615-210-0707. 

 

 

 
Come Enjoy Chattanooga! 

 
The 7th Annual Tennessee Region  

Winterfest 
 

February 3rd-5th, 2012 
 

Chattanooga Choo-Choo 
 

Register Online at: 
 http://www.tr-pca.org/winterfest.asp 

 

tel:615-210-0707
http://www.tr-pca.org/winterfest.asp


Kelley Blue Book Names Porsche 911 

’2012 Best Redesigned Vehicle’ 
December 8, 2011 by Admin    

 

Kelley Blue Book, the leading provider of new and used vehicle 

information, today announces the 2012 Porsche 911 has been named 2012 

Best Redesigned Vehicle.   

Redesigning an icon like the Porsche 911 is tricky business, but the latest 

rendition deftly walks that tightrope. The 911′s exterior and interior have 

tastefully evolved, supported by enhanced performance, improved economy 

and clever engineering to make the 2012 Porsche 911 a compelling sports 

car, worthy heir to the 911 throne and our Best Redesigned Car for 2012. 

“Porsche‟s designers and engineers were faced with the very difficult task of 

redesigning an icon while keeping all the aspects that made an icon intact,” 

said Jack R. Nerad, executive editorial director and executive market 

analyst, Kelley Blue Book‟s kbb.com.  “They accomplished that task and 

more, creating a car that looks and handles better than its predecessor and is 

more fuel-efficient to boot.” 

The Best Redesigned Vehicle accolade honors the vehicle that best 

demonstrates improvement and superiority relative to its predecessor and 

competitors.  In judging, the kbb.com editors consider exterior and interior 

styling, technology, comfort and convenience features, 

performance/capability, driving dynamics, safety, fuel economy, overall 

refinement and, of course, value.  

What is the Best Redesigned Vehicle? One way to describe it is the model 

that got the best complete makeover.  It‟s the existing car, truck, minivan or 

SUV whose team of designers, product planners and engineers did the best 

job of plastic surgery, transforming what was into something much better. 

Source: PRNewswire 
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Porsche Ranks High In Long Term Quality 

          December 8, 2011  

 
TÜV (German Technical Inspection Agency) report confirms 

long-term quality of Porsche models 

 

 

Even when of more mature years, the Porsche 911 is a trouble-free 

companion. No matter whether it is seven, nine or eleven years old – in the 

latest Autobild TÜV report, the sports car icon was again the model with the 

fewest defects among all vehicles in its age group. The same as the year 

before, in each of the general technical inspections, the TÜV inspectors 

found the least grounds for complaint. Overall, the 911, Boxster and 

Cayman models occupied five of the ten best rankings across all age groups, 

which is once again impressive proof of the Zuffenhausen sports cars‟ long 

term quality and ability to hold their value. 

The Autobild TÜV Report is based on data from approximately eight million 

general technical inspections between July 2010 and June 2011. According 

to information from the Association of Technical Inspectorate Agencies, 

almost 18 per cent of seven year old vehicles, a good 22 per cent of nine 

year old vehicles and almost 27 per cent of all eleven year old vehicles 

exhibited such serious defects that they only received their TÜV certificate 

the second time around. 

Source: Porsche 
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Car and Driver Magazine Ranks Porsche Boxster and 
Cayman Among The 10 Best Cars for 2012 
 

 
 

ATLANTA, December 6, 2011 - The 2012 Porsche Boxster and Cayman are once again 

listed on Car and Driver Magazine's 10Best cars sold in America. This year marks the 

11th time in 13 years that either a Porsche Boxster or Cayman model has been named to 

this coveted list. 

“As in years past, the cars on this year‟s list represent the best overall vehicles on the 

market today,” said Eddie Alterman, editor-in-chief, Car and Driver. “Out of 68 

contenders, these are the ones that consistently perform the best, are a good value and are 

engaging, fun-to-drive vehicles.”  

“We‟re again extremely pleased to be named to the 10Best list,” stated Detlev von Platen, 

President and CEO of Porsche Cars North America. “Perennially making this list 

reiterates that our mid-engine cars continue to provide exceptional ride and handling that 

rewards passionate drivers.”  

Car and Driver's 10Best list is compiled every year by the editorial staff based on a car's 

quality, performance, value and driver satisfaction. The winners were chosen out of 60 

contenders, all priced under $80,000. 
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Board Approves Further Races For The 911 GT3 R Hybrid 
December 17, 2011 by Admin    

Filed under Motorsport News 

 

Porsche AG continues to invest in the development of innovative drive technologies in 

motorsport. A further developed version of the Porsche 911 GT3 R Hybrid will return to 

race tracks in 2012. With the rolling race laboratory, Porsche aims to gain extra practical 

experience under racing conditions and make the hybrid drive even more efficient. 

“There is no way around the hybrid technology in motorsport,” stressed Wolfgang Hatz, 

Board Member for Research and Development, on Saturday on the occasion of the end of 

year Porsche „Night of Champions‟ celebrations. “With the 911 GT3 R Hybrid project, 

we have shown how you can test important future technologies on the race track and pave 

the way for motorsport success in the future. We will continue to determinedly blaze this 

trail and further develop the hybrid technology.” 

The Porsche 911 GT3 RSR for the 2012 season celebrated its world debut in front of 

invited team bosses, race drivers and series organisers. The GT race car, which is now 

five centimetres wider at the rear and with almost an extra 15 centimetres on the front 

fenders, will be fielded by Porsche customer teams in the FIA World Endurance 

Championship, the American Le Mans Series, the Le Mans Series, the International GT 

Open as well as the Le Mans 24 Hours. In the USA alone, four new vehicles will be 

fielded by three different teams. 
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Like in previous years, Porsche supports its most successful customer teams in 2012 with 

works drivers. The line up of pilots stays the same with Jörg Bergmeister, Timo 

Bernhard, Romain Dumas, Wolf Henzler, Marco Holzer, Marc Lieb, Richard Lietz, 

Patrick Long and Patrick Pilet. “To win races you have to have the right race drivers. And 

there‟s no doubt that we have them,” stated Matthias Müller, Chairman of the Executive 

Board at Porsche AG. 

Most of the Porsche factory pilots kick off the season at the Daytona 24 hour race on 28 

January. Jörg Bergmeister and Patrick Long race a Porsche 911 GT3 Cup for Flying 

Lizard Motorsports. Marco Holzer supports the Alex Job squad, with Wolf Henzler and 

Patrick Pilet driving for the TRG team. Marc Lieb competes for the accomplished 

Brumos Racing crew, with Richard Lietz teaming up with Magnus Racing. The Porsche 

Mobil 1 Supercup Rookie of the Year winner also competes at Daytona. Kévin Estre 

takes the wheel of a TRG-911. 

Source: Porsche AG 
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New 911 To Be Official Pace Car of the Rolex 24 at Daytona 
December 28, 2011 by Admin    

Filed under Motorsport News 

 

New, Seventh-Generation Porsche 911 to Kick Off 50
th

 Anniversary of the Rolex 24 

at Daytona as Event’s Official Pace Car 

When the Daytona Continental went to a 24-hour event in 1966, the Porsche 911 race car 

was already part of the field, winnings its class that year in GT 2000 with Jack Ryan, Bill 

Benecker and Linley Coleman at the helm. So it seems fitting that the latest Porsche 911 

road car will lead the field once again in 2012 as the pace car for the 50th anniversary of 

this iconic sports car classic. 

“Porsche has enjoyed a long and successful history in the Rolex 24 At Daytona,” 

GRAND-AM President Tom Bledsoe said. “Having a Porsche 911 road car pacing this 

milestone race will be another proud addition to that heritage.” 

“The car will lead the field to the green flag at the beginning of the race, and perform all 

the pace car duties during yellow flags and restarts – a hefty assignment for a 24-hour 

event at which both weather and track conditions can be unpredictable,” Bledsoe said. 

By the late 1950s it was obvious to Porsche that the 356, which was the company‟s sole 

product line since 1948, needed to be updated. Replacing it was necessary, yet perilous. 

Who knew that the eventual replacement for the 356, the 911, would surpass its 

predecessor in sales, longevity and glory? Or that it would be so fanatically cherished by 

its owners that Porsche hasn‟t been allowed to replace it. Or that the Company would be 

introducing its latest iteration all the way in 2012? 

And, with Porsche Motorsport concentrating on its development of prototypes for Le 

Mans and elsewhere, there wasn‟t much initial effort by the factory for racing the 911, 

but it became the most successful race car in history, and certainly the most successful 

race car in the history of the Rolex 24, with 39 overall and class wins – most recently the 

TRG GT victory in 2011 with the Porsche 911 GT3 Cup. 

“As the 911 race car and street car histories are completely intertwined, it is fitting that 

our latest 911 road car pace the Rolex 24,” said Detlev von Platen, president of Porsche 

Cars North America. 
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“Everyone will see that this newborn is truly a member of the family,” said von Platen. 

From every angle the latest offering is unmistakably a 911, holding true to the Porsche 

911 Carrera evolution, not revolution‟ design philosophy. The new car has a longer wheel 

base, but is both lower and lighter than its predecessor. With its two engine sizes, the new 

911 Carrera is able to provide improved performance and handling, and even better fuel 

economy than before. The 911 Carrera is equipped with a 3.4-liter, 350hp six-cylinder 

boxer engine, while the Carrera S is fitted with a 3.8-liter, 400hp six-cylinder boxer 

powerplant, both with the optional PDK transmission available. 

The first new 911 models will arrive in U.S. dealerships beginning in February of 2012. 

The Porsche 911 race car started to make noise in the U.S. when IMSA‟s Camel GT 

series started in 1970, with Brumos Racing and Hurley Haywood taking their 1970 

Porsche 911S to its first championship in the 1972 season. Haywood and co-driver and 

Brumos co-owner Peter Gregg went on to win IMSA championships in 1973, 1974, and 

1975, winning the Rolex 24 in  both ‟73 and ‟75 while taking a class victory in „72. 

After the Porsche 911 Carrera RS and RSR models won IMSA and Trans-Am 

championships in the mid-70s, the company introduced the radical Porsche 934 and 935 

race cars – 911 silhouette bodied cars with big, twin-turbocharged engines that become 

the cars to beat in the late „70s and early „80s. 

The 1980s and early 90s were prime time for Porsche Motorsport‟s 956 and 962 

prototype race cars, and the 911 took a bit of a back seat on the GT side to Porsche 924 

and 944-based models. 

Then, in 1997, Porsche introduced the GT class 911 GT2R at  Le Mans where this 996-

based water-cooled coupe promptly won its class, followed by the  famous Porsche 911 

GT1 which gave Porsche its last overall victory at Le Mans (1998). 

The current family of 911 race cars which run at the Rolex 24, in production since 1989, 

is the 911 GT3 Cup, which was developed for the Porsche Supercup and Carrera Cup 

one-marque series which take place around the globe. Brumos Racing took the latest 

version of the car to GT championship in 2011. The other current 911 race car line is the 

current Porsche 911 GT3 RSR, driven to an overall victory in the 2003 Rolex 24 and a 

class victory in 2002  by TRG in its former form, the 911 GT3 RS. 

Source: Porsche 
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New Porsche U.S. Headquarters Design Mirrors The Bold Energy, 
Performance and Passion of The Porsche Brand 

 
 

A powerful intersection of office, driving and training environments gives HOK 

design the winning edge 

ATLANTA - November 21, 2011 - When the new Porsche Cars North America (PCNA) 

headquarters opens in late 2013, it will send a clear visual message that whether man-

made structure or automobile, the presence of Porsche DNA means uncompromising 

quality, performance and style.  To ensure that every square inch of the brand new 

facility is infused with these Porsche brand and product values, Porsche has selected 

HOK, a leading global architectural firm, as its design partner. 

“Our vision for our new U.S. corporate home is to create a bold and energizing 

environment where the physical elements are as memorable and moving as the Porsche 

driving and ownership experience,” said Detlev von Platen, President and CEO of 

Porsche Cars North America. “The design must allow employees and visitors to see, hear, 

feel and experience both the emotional and practical benefits of the Porsche brand, from 

the moment they first see the building.” 

One Porsche Drive, the future address of PCNA, will be home for up to 400 U.S. Porsche 

employees, and is also designed as a must-see destination for Porsche owners, dealers, 

enthusiasts and visitors from around the world.  It is a unique concept within the 

automotive industry, combining modern offices, technical service and training and the 

world-class Porsche Customer Experience Center – one of only four such facilities 

around the globe. 
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The “Aerotropolis Atlanta” development site, near the brand new International Terminal 

at Hartsfield-Jackson Atlanta International Airport, connects Porsche with millions of 

consumers.  By 2015, airport data forecasts over 100 million visitors annually, and one of 

the first impressions for every traveler will be a bird‟s-eye view of the 26.44-acre Porsche 

facility. 

 

While the exterior structure of the building pays homage to the lines of the iconic Porsche 

badge, the sights and sounds of Porsche won‟t just be thrilling visitors on the outside.  An 

equally important part of the design criteria was to bring the Porsche brand and product 

experience inside to office and meeting environments, hospitality areas, training 

facilities, even the parking structure.  In a first for any North American automotive 

headquarters, the One Porsche Drive site design integrates the track with the building, 

bringing a whole new definition to “rush hour” – namely that of the adrenaline kind. 

“We have designed a building with the same high-energy feel and performance as 

Porsche automobiles,” said Todd Bertsch, HOK Atlanta Vice President and Director of 

Design. “Everything about this space is designed to encourage people to fall in love with 

the Porsche brand and automobiles.” 

To allow employees and visitors to share that passion, the new headquarters office layout 

will steer clear of “cubicle culture” and instead offer open, light-filled individual and 

shared work spaces, ideal for collaboration and creative spark. 

Discussion and idea exchange between team members is reinforced at every turn, from 

transparent stairwells to a central “Main Street” atrium and courtyard, where a static 

display of Porsche automobiles is complemented by close-up views of track action. 

Like Porsche cars, technology also plays an important role in the facility design, 

especially in the achievement of sustainability goals.  HOK will consider principles of 

biomimicry, the study of how plants and animals adapt over time to thrive in specific 

geographies.  From landscaping that acts as a natural shade producer in the summer and 
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lets in more sun during the winter to rooftop rainwater collection and filtration, One 

Porsche Drive will strive for a high level of LEED certification. 

“HOK‟s design solution boldly and progressively captured our Porsche vision and 

aesthetic,” said von Platen.  “We are now looking forward to shifting from planning to 

breaking ground – and laying the foundation for strong and ongoing growth in the U.S. 

market.” 

Porsche expects to dedicate the new U.S. headquarters location with an official ground 

breaking ceremony in early 2012. 

 

 

 

Porsche to Build West Coast Experience Center 

 
 

New Southern California facility will be a center of excellence for vehicle and 

human performance education, from track experiences and driver training to car 

culture events 

LOS ANGELES - November 16, 2011 - Porsche Cars North America (PCNA) today 

announced it will build a second new Porsche Experience Center in North America, in 

Carson, California. The purpose-built 53-acre facility and road handling course will be 

one of only five such sites in the world, including the original Porsche Experience Center 

at the legendary Silverstone Circuit in Great Britain and Centers in Leipzig, Germany and 

Shanghai, China. In May, Porsche announced North America's first Porsche Experience 
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Center, to be built as part of the company's new U.S. headquarters complex in Atlanta, 

Georgia. 

The new West Coast location will be situated near the intersection of two major Los 

Angeles area traffic arteries, the 405 and 110 Freeways, and is just minutes from Los 

Angeles International Airport (LAX). Southern California is one of the largest Porsche 

markets in the United States. Groundbreaking is anticipated for summer 2012. 

 

“Helping enthusiasts feel and connect with their vehicle‟s full potential through 

intelligent engineering has always been a part of the Porsche philosophy,” said Detlev 

von Platen, President and CEO of Porsche Cars North America. “Now, we are excited to 

turn dreams into reality for all driving enthusiasts by creating a safe, exhilarating 

environment for experiencing the pleasure of being in the driver‟s seat.” 

Given the Porsche Experience Center's extensive lineup of facilities and programs, 

finding the perfect mix of education and enjoyment won't be difficult, no matter the 

individual's skill or interest level. The centerpiece of the complex will be a world-class 

test track and handling course, including areas where special surfaces replicate rain, ice, 

and snow conditions. These training sections include the Ice Hill, where a steep slope, 

computer-controlled water jets, and a low-friction surface will challenge even the most 

experienced drivers and help them improve their real-world skills. A special off-road area 

will combine 45-degree declines and ascents - ideal terrain for unleashing a Porsche 

Cayenne. 

Driving enthusiasts can sign up for sessions with highly trained Porsche driving 

consultants, while new drivers can enroll in programs that teach technique for navigating 

today's challenging roadways. The Porsche Driving Experience isn't just for adults - 

special programs for kids will ensure that even young enthusiasts get an early start in the 

art of automobile appreciation. Facilities, including track access, dining and conference 

spaces, will also be open to car clubs, corporate clients, and other special groups. 
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In addition to vehicle-based activities, the Porsche Experience Center will also offer 

programs focused on maximizing personal fitness, wellness, and athletic performance 

through its Porsche Human Performance Center. This unique facility will feature a 

leading sports science laboratory and training programs, incorporating the latest 

techniques used in preparing Porsche race car drivers. Whether an individual's 

competition vehicle of choice has four wheels or two - or consists of one's own legs - the 

Porsche Human Performance Center offers customized experiences ranging from heat 

acclimation training and hydration strategies to individual wellness assessments. 

Millions of residents and visitors will have easy access to the Porsche Experience Center: 

at LAX alone, over 59 million travelers passed through the airport in 2010. Another 15 

million consumers reside within a 50-mile radius from the facility, and even more are 

based within a few hours travel time by car, including Orange and San Diego counties, 

California and major markets to the North. 

“Our mission is to help everyone who loves automobiles and car culture to experience the 

pure joy, the art, and the science of driving,” said James Taylor, general manager, 

Porsche Experience Center. “Whether you want to experience the latest Porsche models 

like the new seventh-generation Porsche 911, upgrade your personal performance as a 

racer or athlete, or host a car club event or a product launch, we look forward to working 

with customers to create a memorable program.” 

The Porsche Experience Center will not just be for those who drive the track. The facility 

is designed for the whole family, offering a Porsche Café and gift shop along with plenty 

of trackside viewing areas. Additional fine dining facilities will be available for business 

meetings and events. 

The Carson, California Porsche Experience Center will be designed by several of the 

world's leading architectural partners. Atlanta-based design firm Cooper Carry has been 

charged with creating the buildings' eco-friendly footprints and structures, while two of 

the leading test track architects and engineers in the world, Giffels/IBI and Tilke 

Engineering, are designing the driving facilities. 
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The Solid Gold newsletter is the official publication of the Middle Tennessee Porsche Car Club of America, Inc. The club assumes no liability for any 
of the information, opinions or suggestions contained herein. None of the information is factory approved. The acceptance of advertising for any 
product or service in the newsletter does not imply endorsement for that product or service by the club. Copyright © 2008, Musik-Stadt, PCA. Solid 
Gold is published by the Musik-Stadt Chapter PCA, Tennessee. Visit our website at www.musikstadtpca.org.  
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Musik-Stadt Porsche Club 

2011 

Fourth Quarter Treasurer Report 

 

Beginning Cash Balance ---------------------------------------------------------------$ 9,073.05 

Expense 

  Meeting expenses ------------------------------------  $    483.18 

 PO Box -------------------------------------------------  $     56.00 

                Total Expense                      $   539.18             <$  539.18> 

Income 

 PCA Dues Reimburse --------------------------------   $ 1,068.50 

 Advertising --------------------------------------------    $    60.00 

 Member Meeting fees --------------------------------   $   185.00 

 2012 Banquet RSVPs --------------------------------   $   700.00 

   Total Income ---------------   $ 2,013.50     $  2,013.50 

Fourth Quarter 2010 Ending cash balance ----------------------------------------   $10,547.37 

2011 Annual Recap 
Beginning Cash Balance ---------------------------------------------------------------$10,263.34 

Expense 

 EMMA --------------------------------------------------- $       30.00 

 Mtg Expense --------------------------------------------- $ 1,332.04 

 Corporate Filing Fee ------------------------------------  $    44.50 

 PO Box ---------------------------------------------------  $    56.00 

 2011 Banquet Expense ---------------------------------  $ 8,094.93 

Domain Registration ------------------------------------ $    559.60 

Business Cards ------------------------------------------  $    100.50 

 

    Total Expense ---------$10,217.57       <$10,217.57> 

Income 

 PCA Dues Reimbursement----------------------------- $ 4,407.00 

 Advertising ----------------------------------------------- $   660.00 

 Cap Sales  -----------------------------------------------   $   80.00 

 2011 Banquet RSVPs and PayPal --------------------  $4,469.10 

 2012 Banquet RSVPS ----------------------------------  $   700.00 

 Member Meeting Fees ---------------------------------  $    185.00 

     Total Income --------   $10,501.60        $10,501.60 

Ending Cash Balance in Checking Account---------------------------------------$10,547.37 

Balance in Pay Pal Account for 2012 Banquet RSVPs not in above ----------$     725.85 

Year End Total Balance ------------------------------------------------------------- $11,273.22 

 

 

Vic Davis 

Treasurer 

MusikStadt 
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Note from Treasurer 

 
When making out a check for any club function, event, purchase, etc., please make the check out to MusikStadt Region Porsche Club (or 
just Musik-Stadt).  Bank of America now considers our Club account a business account and will not accept checks made out to 
individuals, even if they are signed on the back and then stamped with our club bank deposit stamp.   
So, even if you are mailing or giving the check to me, don't make it out to me. 
 
Thanks,  
Vic Davis, Treasurer, Musik-Stadt 
 


